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“nstiisgarasatnuniedmusssn” (Culinary Heritage &
Sustainable Gastronomy: Redefining the Opportunity in

the New Reality)
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Recycle)
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Innovative Technology on Shelf Life Extension and Transportation of Commercial Sea Grape (Caulerpa lentillifera)
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Table 3 : Projection of Economic Gains from

Hemp'sIngredient”
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Value
{THB, m) CAGR
Estimate Forecast  Growth
2021 2025
Beverage 280 7,600 128%
Food 240 5,600 120%
Pharmaceuticals and 50 1,240 123%
Supplementary
Apparel and Footwear 30 820 129%
Personal Care Products** 0.0 510 184%
Total 600 15,770 126%
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» Smart Packaging (long life

shelf)
> Smart Logistics






