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MAEJO | AG5HTFS TO 2026

- Organic Supply Chain
- Organic Food
- Food for Future

- Health & Wellness - Renewal Energy

- Green Environment

[

(%4 o, "

d9AULYIULA (BCG) - Smart Farming

- Climate Smart Agri.

R

- Sustainable Agricultural &
Environmental

- Eco.Mind & Community

- Lanna Agri. Culture
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Student and Graduate Technological/ Innovation Driven

Wvidng _
Y . . oo da Y Entrepreneur Entrepreneurial Ecosystem
1. afhasiaundneaindifeuniaiuiuasaiy
Wwegyaumalulaguasnisadreudnnssuli Technological/ Innovation Driven
Startup Awards

anunsatieeAruiuUsEenald a319maY Entrepreneurial Education

NaUNANA I fogaatduuinnssuy

Startup Co-Investment Technological/Innovative
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Funding Development Funding
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[




Whvanaiensduiedeuiiduslsssu duvinends ngui 2
Ranking of Technology & Innovation University

Technology & Innovation

Enhanced Entrepreneurial Education

(Outcome >5 yrs)

1 Intellectual property

H Technology licensing

4 Research/Technology/ Innovation translation (Innovation

diffusion) to utilization

H High quality publications: Scopus Q1&Q2

[ Research income from industry (domestic or

international)
(] Research co-funding from industry & PMUs & Community

4 Prototype (Lab & Field test)

] student and graduate tech-based entrepreneur/start up

lenterprise ratio (2-3%)
(] Doctoral student & post dotoral fellows/student ratio

a Percentage of curricular with Work-integrated Learning
(10%)

[ industrial capacity building program including

upskill/reskill/new skill

[ Talent mobility to industry

(] Hi-FI :Higher Education for Industry Consortium
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o wWhuunensiswn United Nations 2015-2030

Environmental
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Inclusive
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EPIUIARS OF SUSTAINBIITY
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Environment
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THE GLOBAL GOALS

For Sustainable Development
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17 Goals/169 Targets/241 Indicators
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Bioeconomy, Circular economy, Green economy
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Smart City

B .

L AU ILMADAEYNTTU Y

FinmvesUszine

2. AUUAYUNITIVY-AN
#4519 NI +ENTEAY
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naBAVIlYRNAT
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FINMN

5.@3L@3u Start Up aAu
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Bio
Economy
Cluster

1. WunSuusslassadsiiugiu

2. Uangenmsldusslevinuiile/asenan
suadlufiduinfu (anv.)

3400 Y818N1TIAUINISNASY

a.ufledymnanueinay wumadenluantin

5. 8519 udundauAseghagIusIn

6.a$19m8ldnnsviesiiien

7. fuindeudeiiles afrelunaseiuimin

WHUNRIUNUTANIAMLD 3 NHUAREINDS

1.7uy) 4 dea + a3
Brand “Lanna Heritage” +
nanFuglavio il il
ANALTITRUSTTUTEAULAN

2.¥oules Cultural Cities Tu
GMS fauvu

3.§uipdeu Chiang Mai
Smart City + MICE City:
Mobility + Digital
Infrastructure

4.891@3% Lanna Wellness
Cluster

5.8319655A Creative Crafts

6.WanAU Northern Food
Valley

7.@uuayY Start Up Digital
Content/ Digital Platform
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Northern Direction 4 NEC - Creative LANNA
2566-2570 J - Weslal 1Weesne drmu e

. . : * Products & Services
Wu T uaseqnasivassaoavds:ina ~B 6 + Crafts/Art & Design/Digital content
- % ¢ 0 R « : Healthcare/Tourism/Gastronomy
ANUUIAN 1ATYFNIATINATIA « Cities & Spaces
auduiussewineiuil quanasi Aadanddu creat've « Creative Ecos
ystem

« Digital Infra/Incentive/Landscape

Hi-Valve Added [Events

+ Economic Corridors NEW Normal

:EEC Sl:i_enoePark/ R&D/...

- tsq;gc_r;l:ni:ustry B * Clean Air
- Subregion ~ Direction (Sl Clean Food

+ GMS/ AEC/ BIMSTEC *{Organicl Smart Farm
« Creative Cities * Clean Cities

I ewprsmeey Connect Clean  Clean Environment

; . . . + Forest/ Water/ Soil
People Hi-Opportunity Hi-Sustainable « Clean Energy

+ Bio Gas/ Bio Mass

* AUNNTIA : AUEINIU / Active Aging
* Rilous997U : Reskill’ UpskilV/ Creative skill/ Digital skill
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WAUNISIAY Output Key Results NANAALAZNAINNEIALY

v

MNBHUIU/YALATINITIVY naulandunIIngaunsgu 2

1. malulaBdu 1. anewug
1.1 gneuguasaniiug 91nn1sHLMmeuInNTsuNISNYRIBUSY

(Organic farm) 1.2 aneiusfiannsausuiiuannzundeuiiudsunuas muukauds Welsa

IST5R)

. 1.3 walulad wazuinnssulbilunsdamsszuundn fanmsofiudneninnnsuds

A lsnandnidnunmdufiveniussiuaina (msgiuaina PGS -GAP etc.,....)

1.4 nandummaunuansiadlluszuununseunsey (Jo arsmdndngiy

1.5 3513 /580U Bio control muANLNAY wazUTURvvse fuiivluiiuimsugha O Technology/ Innovation (Social

a 4
1. INYATDUNTE
2. 1Na9Ay/ Effective training program

3. Product Champion (Wanfieus
wialuladlazuinnssu)

4. undudindne dnIdegulnd
-

4. Process and System of production

(@le /088 /wNaldl nawile) /Integrated/Science) Knowhow
1.6 130980 WINNTTU U9 WeINTalan1uNITAINISLNT Sz UInT9lsA wuas etc.) 6. Monitoring system /application
1.7 35m13/ walulagiiudnanimnisuanigdnanyalnesiu 7. Application for Information

1.9 Seed bank su1A1SIAATUSTY

1.10 MmswaunszuunsUgnlsinendunse fanunsadievenlinguinunsnndnle
939

1.11 anewusdnithsunisiladuasnusiolsa

1.12 uinnssn/mansasiienaumunsldasiailussuuinunsduysd

1.13 Jedun3duseansninas

8. Product champion (Wassiaud alulad
WASUINNTTU)

9. Technology / Innovation / Knowhow
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WAUNISIAY Output Key Results NANAALAZNAINNEIALY
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