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NOURNIHYNISINBAS
- Choose a target market: MR

MJ U P rOd u ct >>ﬂug2121u-ﬁi’mﬂizmﬂ/ LAY

o >> AUYIMNINNTRATR/ guassa
C h a m p I O n ANUNNIAAA
- WAUNAgNEINNTULEUA
(product-out) Wundnvesuy
# (market-in) >> satisfy
market needs
- Research the target market:

- Examination of uniqueness:
\enanwalveINdnsiae/
winnssundyarmnagliaans

- Examination of quality:

- muuanaln (Construction of
an implementation system)

N9 inati , availability of information, H
Zlcq;vi}iiegifag%?i;n o Ky ‘ﬂJW/ M n:/a:ketléz/ent;tion, etcl- Review the
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. Sl AU Wanue .
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implementation

auduneu (1) MdeLUosdy
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UINNTIN

® Online Marketing

® Social Media Marketing

® Google Marketing / SEM :
Google Ads

® Google Marketing : SEO

® Video Marketing

® Influencer Marketing
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